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FOR IMMEDIATE RELEASE 
 

HBO AND PROPUBLICA PARTNER FOR FILM FESTIVAL IN JUNE 2019 
 
NEW YORK, April 24, 2018 – HBO, a unit of Charter Communications (NASDAQ: CHTR), 
today announced that it will be partnering with ProPublica to produce a series of short 
documentaries to be premiered at a joint film festival on Saturday, June 22, 2019, from 4 p.m. to 
8 p.m. in Central Park in New York City, available to the public through ticket sales. The event 
is called “The American Dream: Fact or Fiction?” These documentaries will dive in-depth into 
the lives of ordinary Americans and how they are affected by issues in the business, government, 
education, healthcare and criminal justice sectors, serving as a means to inform and educate 
others to spur action and change.  
 
“This is a great opportunity for HBO to partner with a respected organization renowned for 
digging for the truth and holding people accountable while engaging in impactive storytelling,” 
said Richard Plepler, chairman and CEO of HBO. “At the core of HBO is producing 
groundbreaking and original storytelling that breaks down barriers and exposes viewers to 
different worlds. To work with ProPublica to highlight people’s struggles and unveil wrongdoing 
rampant in the many institutions of this country is a privilege and an opportunity to make real 
change happen. Especially today, storytelling is indispensable in bringing communities closer 
together to foster an atmosphere of trust, acceptance and positivity.” 
 
Paul Sagan, chairman of ProPublica, said, “ProPublica champions the significance of storytelling 
and its unparalleled abilities to spur reform and create a culture of understanding between 
people. Our partnership with HBO will allow us to produce trailblazing and engaging stories 
with the help of HBO’s talented directors and producers and our investigative journalism 
abilities. Many people in this country don’t have a voice and can’t stand up to the loopholes and 
obstacles that are inextricably intertwined in our institutions. With this effort, we can give them a 
voice and raise awareness.” 
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Kerry Washington, the actress starring in “Scandal,” is the spokesperson for this event. She 
received a Golden Globe nomination for starring in HBO’s “Confirmation” as Anita Hill, a 
lawyer who accused Clarence Thomas, the man nominated as a Supreme Court justice, of sexual 
harassment. Washington said, “Because of my role as Anita Hill, I know how important 
storytelling is in spreading awareness of people’s stories and making the world a better place. 
The partnership of ProPublica and HBO in producing these eye-opening documentaries of the 
daily challenges Americans face is integral in facilitating understanding and change.” 
 
Tickets for the public will be available in December 2018, at a price of $30 per ticket. The array 
of documentaries will be available on HBO GO after the film festival, free to watch for HBO 
subscribers. 
 
About Home Box Office, Inc. 
With its HBO and Cinemax services, Home Box Office, Inc. is at the vanguard of creating and 
delivering groundbreaking original programming and hit Hollywood films to consumers 
worldwide across a wide range of platforms and offerings. For more information about HBO, 
please visit the company’s website at www.hbo.com. 
 
About ProPublica 
ProPublica is an independent, nonprofit newsroom that produces investigative journalism with 
moral force. We dig deep into important issues, shining a light on abuses of power and betrayals 
of public trust — and we stick with those issues as long as it takes to hold power to account. For 
more information about ProPublica, please visit the organization’s website at 
www.propublica.org. 
 
Cautionary Statement Regarding Forward-Looking Statements 
This communication includes forward-looking statements within the meaning of Section 27A of 
the Securities Act of 1933, as amended, and Section 21E of the Securities Exchange Act of 1934, 
as amended, regarding, among other things, the potential offering.  Although we believe that our 
plans, intentions and expectations as reflected in or suggested by these forward-looking 
statements are reasonable, we cannot assure you that we will achieve or realize these plans, 
intentions or expectations.  Forward-looking statements are inherently subject to risks, 
uncertainties and assumptions including, without limitation, the factors described under "Risk 
Factors" from time to time in our filings with the SEC.  Many of the forward-looking statements 
contained in this communication may be identified by the use of forward-looking words such as 
"believe," "expect," "anticipate," "should," "planned," "will," "may," "intend," and "potential," 
among others. 

All forward-looking statements attributable to us or any person acting on our behalf are 
expressly qualified in their entirety by this cautionary statement.  We are under no duty or 
obligation to update any of the forward-looking statements after the date of this communication. 

#     #     # 
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BACKGROUNDER: The American Dream: Fact or Fiction? 

April 2018 
 

Home Box Office, Inc. 
Home Box Office Inc., better known as HBO, is a premium cable and satellite television network 
owned by Charter Communications. It provides two television services, HBO and Cinemax, to 
around 134 million subscribers in over 60 countries, making it the most-watched pay service in 
the U.S. HBO is renowned for its innovative and groundbreaking storytelling through its many 
original series, films, miniseries and documentaries. Its reputable and critically acclaimed 
programming include “Game of Thrones,” “Silicon Valley,” “Veep,” “Westworld,” “Last Week 
Tonight with John Oliver,” “Big Little Lies,” “The Night Of” and “VICE News Tonight.” These 
series have won an array of Primetime Emmy Awards and Golden Globe Awards. 
 
Mission Statement:  
“With its HBO and Cinemax services, Home Box Office, Inc. is at the vanguard of creating and 
delivering groundbreaking original programming and hit Hollywood films to consumers 
worldwide across a wide range of platforms and offerings.”  
 
ProPublica 
ProPublica is an independent, nonprofit newsroom that produces investigative journalism. With a 
team of over 75 journalists, it dives into important issues to unearth wrongdoing and abuse 
within business, government, politics, education, criminal justice and healthcare. ProPublica 
seeks to enact substantial change by investigating these stories and unveiling the truth at all 
costs.  
 
Mission Statement: 
“To expose abuses of power and betrayals of the public trust by government, business and other 
institutions, using the moral force of investigative journalism to spur reform through the 
sustained spotlighting of wrongdoing.” 
 

–more– 
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The American Dream: Fact or Fiction? 
“The American Dream: Fact or Fiction?” will take place on Saturday, June 22, 2019, in Central 
Park from 4 p.m. to 8 p.m. It is a film festival showing a variety of documentaries, 
collaboratively produced by HBO and ProPublica detailing the complex experiences and 
difficulties of people living in the U.S. Serving as an educational learning experience for their 
viewers, HBO and ProPublica hope to bring people together and raise awareness about the 
diversity of lifestyles in this country to enact change. Kerry Washington, the spokesperson for 
the event, will be at the film festival to talk about her experience interviewing some of the 
subjects featured in the documentaries. The event will be limited to viewers, the subjects featured 
in the documentaries and HBO and ProPublica staff. The event will be opened to the press when 
it is finished. Interested viewers can purchase tickets in December 2018, for $30 each. Donations 
will be accepted online. For more information, visit www.hbo.com or www.propublica.com.  
 
Support the Cause 
ProPublica is located in New York City. Many people in the U.S. face abuse of power, 
corruption or harmful policies in daily life in the spheres of government, healthcare, business, 
education and criminal justice. ProPublica seeks to right these wrongs by engaging in 
investigative journalism that produces impact and results. ProPublica’s stories have resulted in 
new laws, the reversal of harmful policies and the resignation of officials.  
 

#     #     # 
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The Need for ProPublica 

 Rampant disinformation and attacks on journalism 
 The decline in the general population’s average trust in U.S. institutions is the steepest ever 

measured, falling from 52% in 2017 to 43% in 2018 
 Abuses of power locally and nationally can go under the radar if not investigated 
 Investigative journalism can cause changes in legislation such as new laws, reversal of 

harmful policies and resignations of officials 
 

The American Dream: Fact or Fiction? 
 Film festival in Central Park on Saturday, June 22, 2018, from 4 p.m. to 8 p.m. 
 Documentaries diving in-depth into the issues Americans face daily 
 Covers a variety of sectors such as business, government, education, healthcare and criminal 

justice where there may be corruption or no accountability 
 Serves to inform viewers and facilitate change and understanding to spur action 
 Tickets will be sold to the public in December 2018, for $30 each 

 Independent, nonprofit newsroom 
 Produces investigative journalism 
 Founded, 2007 
 Received the Pulitzer gold medal 

for Public Service 
 3.9 million monthly average page 

views on ProPublica platforms 
 Chairman, Paul Sagan 
 34,000 total donors 

 Cable and satellite television network 
 Produces original programming 
 Founded, 1972 
 Received 22 Primetime Emmys in 

2017 
 134 million subscribers in 60 

countries 
 Chairman and CEO, Richard Plepler 
 Programming in over 150 countries 



• Cable and satellite television network
• Produces original programming
• Founded, 1972
•  Chairman and CEO, Richard Plepler
•  Programming in over 150 countries

•  Independent, nonprofit newsroom
•  Produces investigative journalism
•  Founded, 2007
• Chairman, Paul Sagan
• 34,000 total donors
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FOR MORE INFORMATION, CONTACT: 
Kristen Wong, media relations specialist 
(862) 596-9119 
kristenwong@hbo.com 
 
FOR IMMEDIATE RELEASE: 
 
NEW YORK, April 17, 2018 – Home Box Office, Inc. will be hosting a press conference to 
announce its collaboration with ProPublica to host “The American Dream: Fact or Fiction?”  
 
What: A news conference to announce “The American Dream: Fact or Fiction?” 
 
Who: Richard Plepler, chairman and CEO of HBO 
           Paul Sagan, chairman of ProPublica 
           Barbara Kopple, film director 
           Kerry Washington, spokesperson 
 
When: Tuesday, April 24, 2018, at 11:00 a.m. 
 
Where: S.I. Newhouse School of Public Communications at Syracuse University 
215 University Place, I-3 Center, Rooms 432-434, Newhouse III, Syracuse, NY 13210 
 
About Home Box Office, Inc. 
With its HBO and Cinemax services, Home Box Office, Inc. is at the vanguard of creating and 
delivering groundbreaking original programming and hit Hollywood films to consumers 
worldwide across a wide range of platforms and offerings. For more information about HBO, 
please visit the company’s website at www.hbo.com. 
 
RSVP by Friday, April 20, 2018, to Kristen Wong, kristenwong@hbo.com. 
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Richard Plepler 

Chairman and CEO 
 

Richard Plepler, 57, is the chairman and CEO of Home Box Office, Inc. He oversees the 
management of the company and its two television networks, Cinemax and HBO, which provide 
services to over 134 million subscribers in over 60 countries. HBO provides programming in 
over 150 countries through services such as HBO On Demand, Cinemax On Demand, HBO GO 
and MAX GO, making it the world’s most successful pay TV service. Plepler has been chairman 
and CEO since January 2013. 
 
Plepler lives in Connecticut with his wife and daughter. He studied government at Franklin & 
Marshall College. He joined Time Warner in 1992 and was appointed co-president of HBO in 
2007. As co-president, Plepler greenlit renowned HBO series such as “Game of Thrones,” 
“Boardwalk Empire,” and “True Blood.” Under his position as chairman and CEO, HBO’s 
programming received 22 Primetime Emmys in 2017, the most of any network for the 16th year 
in a row. Its series continue to break records; “Westworld” is HBO’s most-watched freshman 
series and “Game of Thrones” is HBO’s most popular series ever. In addition to Plepler’s role in 
HBO, he is on the board of directors for the Council on Foreign Relations. He is also on the 
board of trustees for the Museum of the Moving Image, the Asia Society and the New York 
Public Library. 

 
Plepler was named Media Person of the Year by the Cannes Lions International Festival of 
Creativity. He was inducted into Broadcasting and Cable Magazine’s Hall of Fame. He received 
the International Academy of Television Arts and Sciences’ Directorate Emmy Award and the 
Drive of Change award at the FT ArcelorMittel Boldness in Business Awards. 
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Paul Sagan 
Chairman 

 
Paul Sagan, 58, serves as the chairman of ProPublica, appointed to the position in January 2017. 
ProPublica is an independent, nonprofit newsroom that produces investigative journalism. With a 
team of over 75 journalists, it dives into important issues to unearth wrongdoing and abuse 
within business, government, politics, education, criminal justice and healthcare. ProPublica 
seeks to enact substantial change by investigating these stories and unveiling the truth at all 
costs.  
 
Sagan graduated from Northwestern University’s Medill School of Journalism. Prior to his 
position at ProPublica, Sagan served as executive vice chairman, COO, president and CEO of 
Akamai Technologies. He currently sits on Akamai’s board of directors. He joined Time Warner 
in 1991 as senior vice president of cable programming and then served as the president and 
editor of media at Time Inc. from 1995 until 1997. In addition, Sagan was a senior advisor to the 
World Economic Forum from 1997 to 1998. He founded Road Runner, the first broadband cable 
modem service in the world, and Pathfinder, an early web property that pioneered internet 
advertising. In 2010, President Obama appointed Sagan to the National Security 
Telecommunications Advisory Committee. Furthermore, Sagan was on the board of directors for 
Dow Jones & Company, iRobot Corp., Digitas Inc., EMC Corp. and Maven Networks. He is a 
Northwestern University Life Trustee. Sagan is also a member of the MIT Visiting Committee in 
the Department of Electrical Engineering and Computer Science and a member of the advisory 
board for the Shorenstein Center on Media, Politics & Public Policy at the Kennedy School of 
Government at Harvard University.  
 
Sagan won three Emmy Awards for broadcast journalism. He is a fellow of the American 
Academy of Arts and Sciences. In 2009, he was Ernst & Young’s Entrepreneur of the Year for 
technology. 

#     #     # 
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Barbara Kopple 
Director and Producer 

  
Barbara Kopple, 71, is an American film director known for her work in documentaries. She 
began working with ProPublica when she co-produced Discovery Channel’s “Killing the 
Colorado,” a documentary that investigated the drought conditions in the western U.S. 
  
Kopple attended Northeastern University to study psychology and later went on to work with the 
Maysles Brothers for filmmaking. Her first documentary debut was in 1976 with “Harlan 
County, USA,” a film about Kentucky miners’ strikes. She went on to direct and produce 
award-winning documentaries, focusing on bringing light to certain issues overlooked in the U.S. 
Other films of hers include “Winter Soldier,” “Dixie Chicks: Shut Up and Sing” and “American 
Dream.” Kopple filmed her first non-documentary feature film “Havoc,” starring Anne 
Hathaway and Bijou Phillips. She continues to diversify her film work, recently venturing into 
advertising work for Target stores. 
 
Kopple won Academy Awards for “Harlan County, USA” in 1976 and “American Dream” in 
1991. In 2014, “Harlan County, USA” was published in the UK magazine Sight and Sound on 
the list titled “Greatest Documentaries of All Time,” ranked at number 24. Kopple continues to 
dedicate herself to the art of storytelling through films. 
  

 # # # 
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Kerry Washington 
Actress, “Scandal” 

 
Kerry Washington, 41, is an American actress known for playing Olivia Pope in the ABC drama 
“Scandal” since 2012. 
 
Washington was born in the Bronx in New York City. She is married to NFL player Nnamdi 
Asomugha. They have a son and a daughter. She graduated from George Washington University 
with a degree in anthropology and sociology. Before her big role in “Scandal,” she made 
appearances in several films such as “Mr. and Mrs. Smith” and “Django Unchained.” 
Washington also made her Broadway debut in 2010 in “Race.” She is a L’Oreal spokesperson 
and the face of Neutrogena skin care. 
 
Washington plays Olivia Pope in “Scandal,” a series about a manager who runs her own 
management firm in Washington, D.C. In this role, Pope works for the president. The show has 
been a huge success. Washington was nominated for an Emmy Primetime Award in 2013 and 
2014. This marked the first time an African-American woman was nominated for Outstanding 
Lead Actress in a Drama Series in 18 years. She was also nominated for Outstanding 
Performance by a Female Actor in a Drama Series for a Screen Actors Guild Award and Best 
Actress in a Television Drama Series for a Golden Globe Award. 
 
In 2016, Washington played Anita Hill in HBO’s “Confirmation.” In this show, Hill testified 
during Clarence Thomas’ Supreme Court nomination for her accusation of sexual assault. 
Washington was nominated for a Golden Globe in the category of Best Actress in a Miniseries. 
She was also nominated for an Emmy and a Screen Actors Guild Award for playing Hill. 
 
Washington is involved in activism. She supports LGBTQ rights and advocates against violence 
toward women. She is producing “Patrol,” a new ABC show about female LAPD officers. 

#     #     # 
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Kristen Wong 

Media Relations Specialist 
 

Kristen Wong, 30, is the media relations specialist for Home Box Office, Inc., a premium cable 
and satellite television network. She joined the company in 2014, intrigued by HBO’s position as 
one of the foremost companies in innovative storytelling. 
 
Wong graduated from Syracuse University with a degree in marketing and public relations. After 
graduating, she attended Columbia University to earn an MBA and a master’s degree in strategic 
communications. Wong has worked for a number of media organizations in public relations and 
communications roles, such as Sony, NBCUniversal and The New York Times.  
 
Wong is passionate about spreading awareness about prominent issues facing society, including 
issues in education, equality, business and government. She believes that storytelling through all 
channels of media can make a difference. Wong enjoys reading books, travelling and learning as 
much as possible about the world. She hopes to continue being active in the media industry in 
such a dynamic age. 
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Briefing Document: The American Dream: Fact or Fiction? 
 
Specific, targeted public(s) 
Specific, targeted publics for “The American Dream: Fact or Fiction?” are people who are 
interested in the issues that face America in the sectors of healthcare, business, government, 
criminal justice and education. More specifically, millennials and Generation Z are targeted 
because they are heavily involved in activism and human storytelling to bring awareness to the 
array of issues in society. 
 
Secondary public(s), if any: 
Secondary publics include legislators, government officials, business executives, or anyone who 
holds significant power in healthcare, business, government, education and criminal justice. 
Because these publics oversee these sectors, they have the influence to restructure institutions or 
make changes that can have a significant impact.  
 
Intervening public(s), if any: 
Intervening publics include social media influencers and organizations whose missions seek to 
solve issues in these categories. Social media influencers have the power to spread messages to 
their followers and a wide audience, especially if posts go viral. Organizations like nonprofits 
and media content companies also have the power to spread awareness, especially if the 
organization is heavily invested in one of these issues.  
 
Specific tactics to target intervening public(s): 
We will distribute previews of the documentaries to influencers and organizations to give them 
an inside look of what the documentaries will entail. These publics can share these videos with 
their followers or supporters to spread awareness on a larger scale.  
 
Action desired from public(s): 
“The American Dream: Fact or Fiction?” seeks to spread awareness about the challenges and 
issues that face Americans on a daily basis in the sectors of healthcare, government, education, 
criminal justice and more. If the publics are aware, they are able to circulate the message to 
others. In addition, the publics can support organizations that seek to fix these problems and 
contact government officials and legislators to implement new policies or legislation that can 
solve these problems. 
 
Main message to be conveyed: 
The main message to be conveyed is that America is not perfect, and there is an array of fixable 
problems across a variety of sectors that affect thousands of Americans, regardless of who they 

–more– 
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are. These problems are not unsolvable; Americans can unite and demand reform to solve these 
issues and improve lives. 
 
Secondary messages or objectives: 
America is extremely polarized and plagued by misunderstanding and mistrust. By 
understanding each other’s situations and putting aside differences, we can help each other. 
 
Specific media to receive the release: 
The New York Times 
Buzzfeed, Inc, 
Dateline NBC 
ABC Nightline 
Street Soldiers – WQHT-FM Radio 
Slate Magazine 
Refinery29 
The Michelangelo Signorile Show – SIRIUS XM Radio 
Fast Company Magazine 
Humans of New York (Brandon Stanton) 
 
Delivery method and follow-up activities with the media (if needed): 
We will send the media previews of the documentaries that will be shown at the film festival so 
they can get a glimpse of what the documentaries will include. We will offer them interviews 
with subjects and directors of the documentaries so they can better understand the creative and 
educational process behind the production of these documentaries. The goal for these follow-up 
activities is to continue coverage of the event and its mission and to create overall social 
awareness and action. 

 
# # # 

 
 
 

 



 

Media List 
 
1. The New York Times 

242 W 41st Street 
New York, NY 10036 
Joshua Barone, culture desk editor 
Joshua.barone@nytimes.com 
(212) 556-7413 
The New York Times has 3.2M print 
and digital subscriptions. It is based in 
New York City but has global influence. 
It has 122 Pulitzer Prizes, more than any 
other newspaper. 
 

2. BuzzFeed, Inc. 
111 E 18th Street 
New York, NY 10003 
Katie Baker, investigative reporter 
Katie.baker@buzzfeed.com 
(212) 431-7464 
BuzzFeed is an independent digital 
media company focusing on 
entertainment. It reaches millions of 
people through its website, YouTube, 
Snapchat and Facebook. 
 

3. Splinter News 
2 W 17th Street 
New York, NY 1011 
Aleksander Chan, managing editor 
Aleksander.chan@splinternews.com 
(917) 999-6143 
Splinter News is a news and politics 
website owned by Gizmodo Media 
Group. It was formerly known as Fusion.  
 

4. NBCUniversal 
30 Rockefeller Plaza 
New York, NY 10112 
Liz Cole, executive producer of Dateline 
NBC 
Liz.cole@nbcuni.com 
(212) 664-4444 

NBCU is a global international media 
company with several divisions in news, 
entertainment, film and sports. 

 
5. ABC Television Network 

47 W 66th Street 
New York, NY 10023 
Sandra Temko, multimedia producer of 
ABC Nightline 
Sandra.temko@abc.com 
(212) 456-6604 
ABC is a commercial broadcast TV 
network owned by the Walt Disney 
Company. It has many successful shows. 
 

6. Street Soldiers – WQHT-FM Radio 
395 Hudson Street 
New York, NY 10014 
Lisa Evers, host/producer 
Lisa.evers@foxtv.com 
(212) 367-1672 
Street Soldiers on WQHT-FM is a 
weekly show on HOT 97 that covers 
tough issues such as gun violence, 
police-community relations, stereotypes 
and more. 
 

7. Slate Magazine 
15 Metrotech Center, 8th Floor 
Brooklyn, NY 11201 
Christina Cauterucci, staff writer 
slateoffice@slate.com 
(212) 445-5330 
Slate Magazine is a daily online 
magazine focusing on general-interest 
stories such as politics, news, business, 
technology and culture. 
 

8. Refinery29 
225 Broadway 
New York, NY 10007 
Sara Coughlin, editorial assistant 
Sara.coughlin@refinery29.com 
(212) 966-3112 

–more– 
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Refinery29 is a global, digital media 
company focusing on empowering 
young women. It has a global audience 
of 550M. 
 

9. The Michelangelo Signorile Show – 
SIRIUS XM Radio 
1221 Avenue of the Americas 
New York, NY 10020 
Sean Bertollo, producer 
Sean.bertollo@siriusxm.com 
(212) 584-5266 
The Michelangelo Signorile Show 
covers politics, media, pop culture and 
other issues. 
 

10. Fast Company Magazine 
7 World Trade Center 
New York, NY 10007 
Eillie Anzilotti, assistant ideas editor 
eanzilotti@fastcompany.com 
(212) 389-5553 
The Fast Company is a progressive 
business media brand focusing on 
technology, leadership, design and ideas. 
It inspires readers to create 
conversations and think beyond 
boundaries. 
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